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PBS Is #1 in Public Trust
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PBS Provides Excellent Value for Tax Dollars
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Satisfaction Highest with PBS Programs
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Satisfaction Highest with PBS Programs for 
Children 2-8
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PBS Ranked Most Important to Have
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PBS News & Public Affairs Programs Most Trusted
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PBS News & Public Affairs Programs Not Biased
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When it comes to news coverage, investigations, and discussions of major issues, would 
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conservative, or are they mostly fair?
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PBS News & Public Affairs Programs Not Biased
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Perceptions in How Well PBS Programs Address 
Issues
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Who Provides PBS Most of Its Money?
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PBS: Money Well Spent 
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Amount of Funding from Federal Government 
Too Little
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Public broadcasting receives 15% of its funding from the federal government. This 
translates to about one dollar per person per year of government support. Do you 
believe this amount is “about right,” “too little” or “too much”?
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Methodology
" The study is based on telephone 

interviews among 1,009 adult Americans, 
aged 25 to 75 years old.  Surveys were 
conducted by Roper Public Affairs & 
Media, from its centrally-located 
telephone interviewing facilities.  
Interviewing dates were January 5-16, 
2009.

" The survey results were weighted to bring 
them in line with census figures on key 
demographics, and are representative of 
the US population of adults aged 25-75.
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Demographic Profile of the Sample
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Demographic Profile of the Sample (Cont’d.)
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